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First steps
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Why do I need to bother with this — why can’t
I just go ahead and start writing pages?

How long will it take to set up?

Can we do it ourselves?

How much time will I need to devote to
maintenance?

Should we use a consultant?

How much will it cost?

What authoring tool should T use?

What can a website do for us?

What goals should we have for our site?
We've talked about the site — how about
individual pages?

Is that the same for the home page as well?
How many pages should I have then?
What’s the purpose of the page?

If each page is to be treated differently, are
there any things that all pages should contain?
What domain name should I choose?
Should my domain name be the name of my
company?

Should I get a hyphenated name?
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Should we have a .co.uk, ora .com or
something else?

Can we have more than one domain name?
Should we reserve domain names we’ll

never use?

How can we check to see if a domain name is
available?

There are a lot of different domain name
extensions — are any better than others when it
comes to promotion?

How can we register a domain name?

How much does it cost to register a domain
name?

Should we buy a domain name from someone
else?

Once we have a domain name, do we own it?
Once we've got our domain name sorted out,
it’s surely a good idea to get something up right
away, then come back and fix things later,

Cisn’t 1t?

How big should my pages be?

Should we try and establish a brand?

All well and good, but I'm not in charge of a
supermarket site!

So what should be taken into account when
creating a brand?

How long is creating a brand going to take?
Once I have a brand, what should I be aiming
for?

Should we create a specific logo?

Is all of this really necessary? I don’t need to
be at the top of lists, and I don’t have a large
budget to spend on this!

Just how important is the content of the

web pages?

OK, so what do I need to take into account?
What if T have more than one concept per

page?
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Is it a good idea to include keywords that don’t
really relate to my subject area of interest in

the hope of getting more visitors?

Should I emphasize my keywords — using bold
or underline, for example?

Is there any way in which I can find out what
keywords are most popular?

How different should my language be on a
web page?

Is it a good idea to highlight terms by using
ASCII characters?

Does case sensitivity matter?

My site makes a lot of use of tables. It improves
the look of the pages, but will it cause problems
at all?

What are people looking for on the web?

How can I find out what my potential audience
wants?

How can we tell whether our site is achieving its
goals?

Are slogans useful?

OK, I can see the value of a slogan — is there
anything else that I need to know about them?
Can we use an existing community to help us?
Should we form alliances with other
organizations?

So all we have to do is exchange links?

‘What images should I have?

Where can I find samples of clip art for logos?
What overall time scale should we be planning
for?

Design issues

Q:
Q:

Q

How quickly should the page load?

How can I tell how quickly the page loads?
I'm a little confused — I looked at the size of
my page and it’s only about 6 Kb in size, but
still takes a long time to load

How many images should we have on a page?
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Can images help promote the site?

If a page doesn’t exist, viewers see a 404

error message. Can we use this to our
advantage at all?

How do we create this then?

Is there anything else I can do with a 404 error
message page?

Well, that seems to cover everything to do with a
404 error message!

How can we make it easier for people to search
our site?

Should I use frames?

- So are you saying that we shouldn’t use

frames?

Should we have a press page on our site?
Can [ use abbreviations, acronyms and slang
terms?

Should we have a site map?

Shall I make my logo scroll with the page?
Can we use music or sound on our pages?
How could we make use of news items in
our subject area?

How about news about us?

Should I use themes, such as Christmas or
Hallowe’en?

We want to user-test our website — any
suggestions here?

The more people I get to test the site, the
better the feedback?

Our site will look better if we use Flash and other
utilities, won’t it?

-How can I market my website within my

website?

Do we need to take into account different
browsers?

Why are keywords important?

What keywords should I use?

Is it a good idea to password-protect any parts
of our site?
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Q: Well, I can see a good reason for having password

protection — how do I go about it? 63
Q: If I'm collecting information about people,

will I run foul of any data protection laws? 63
Search engines 64
Q: How do we register with scarch engines? 64
Q: How do free-text search engines get their data? 65
Q: How do index-based search engines get

their data? 65
Q: How do you register with a free-text search

engine? 65
QQ: How do I register with index-based search

engines? 68
Q: Should I submit my site to the main search

engine, or to a regional version? 70
Q:  Are there any types of pages that will be

ignored by a search engine? 70
Q: How many search engines are there? 71
Q: How many of these should we register with? 71
Q: Should I just submit my site to scarch engines

once, or more often? 71
Q: How do search engines relevance-rank? 72
Q: Looking at my page, it’s quite difficult to see

exactly what the first 250 or so words on my

page are, since I've got several images and

tables. Is there any easy way of doing this? 76
Q: Isit worth putting keywords in bold, or

making the font size larger? 76
Q: Willit help if I put invisible words onto the

page that the user doesn’t see but the search

engines do? 76
Q: Should we just concentrate our efforts on

our home or index page, or should we be

doing our best to get a high ranking for all

of our pages? 77
Q: My home page is an image — is this going to

cause problems? 77
QQ:  What are meta tags? 77
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What does a meta tag look like?

What can [ include in a meta tag?

Is there any software to help us create meta
tags?

Can I put my competitors’ names in my
meta tags?

Should we use commas between words?
Should I put meta tags on every page, or
just meta tags on the home or index page?
Should I use exactly the same tags on each page?
How can we check to make sure we're
listed with search engines?

How can we check to see what our position
is for various keywords on different search
engines?

. Which keywords should T use?

Should we register manually?

Is it best to register with just a few search
engines, or hundreds of them?

How can [ keep up to date with what search
engines are doing?

We've got a lot of files in Adobe Acrobat (.pdf)
format. We’ve heard that search engines don’t
index these — is that right?

Is there anything else that I need to know
about .pdf files?

Some search engines offer a “What’s new’
service. Is it worthwhile registering with those?
Where can I find any of these services?

We’ve heard something about ‘doorway pages’.
What are they?

Id still like to try and create some doorway pages.

Do you have any suggestions on ways that I can
do it successtully?

OK, doorway pages are probably not a good

idea. How about ‘cloaking’ — what is that
exactly?
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4 Images 87
Q: How can images help my site? 87
Q: What image formats can we use? 87
Q: Can I use other image formats such as .bmp? 88
Q: How big should our images be? 88
Q: T've got alot of large images that [ want to make
available to people — how should I do this? 88
Q: How can images bring people to our site then? 88
Q: Where should images go on a page? 89
Q: Is there anything else I need to check with my
images? 89
5 Up and running 91
;' Q: Should we link to other sites? 91
| Q: Do I'need to ask permission before linking to
another website? 92
Q: Why is it important to have links coming back
to our site? 93
Q: How should I go about getting links? 94
Q: How about putting something on our page
asking people to link to us? 95
Q:  What about deep linking? Is there anything
that we need to think about there? 95
Q: [ can sce that deep linking is useful — but are
there any reasons why I wouldn’t want this to
happen? 97
Q: How about graphical links? T sometimes sce
these on websites as well 97
Q: We sometimes see little pop-up windows
! when we look at websites. Could we do this
; ; ourselves and get other sites to advertise
" for us? 98]
Q: Should we link to competing sites? 98
Q: How often should I update the website? 99
Q: How can we inform our visitors that something
has been updated? 99
Q: How can I check my site works correctly? 99
Q: Should we put dates on our pages? 101
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QQ: Yes, but some of our pages are not going
to go out of date, such as our contact details, for
example! 101
Q: Some of our pages are not kept up to date,
however, which is an awful thing to say, but

we’re living in the real world here 101
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QQ: Should we have a copyright notice? 102
Q: Can we stop people stealing our material? 102

6 Interactivity 103

Q: Why should our site be interactive? 104
QQ: What should we take into account? 105
Q: All right, we’re enthused about the idea of

interactivity — where should we start? 106
Q: How can we make it easier for people to

get back to us? 106
Q:  As well as bookmarking my page, can I

get people to make it their browser home page? 108
Q: How about putting a guestbook on our site? 110
Q: Isit going to be difficult to create a guestbook? 112
Q: People don’t post to our guestbook — what are

we doing wrong? 113
Q: [ sometimes see polls on people’s sites — are

these a good idea? 113
QQ: What should we ask? 113
Q: Where can we obtain the software? 115
(Q: What about chat rooms? 115
Q: How can we use a chat room to promote our

site? 116
QQ: This sounds as though it’s going to get very

complicated very quickly! 116
Q: OK, I'm still interested — how would one of

these work though? 117
Q: A chat room sounds as though it’s going to

be quite intensive — what else should I know? 118
Q: How much is it going to cost? 118
Q: Webcams — where, what, when, how? 118
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Q: How expensive is a webcam to buy and set up? 119
Q: How can a webcam promote our website? 120
Q: Could I add greetings cards to my site? 120
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7 Using mailing lists and newsgroups 141
What is a mailing list? 141
All right, I now know what a discussion list is —
how can I use one to promote my website? 142
I can see that a signature file could be useful —
can you tell me anything else about them? 144
How many discussion lists are there? 145
How are mailing lists arranged? 145
Are ‘mailing lists’ and ‘discussion lists’ the
same thing? 146
Where can I find out information about
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Can I ever use a list to announce a product
or website? 146
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What if people don’t sign up to our list? 147
And if it still doesn’t work? 148
What is the best way to use such a list? 148
Anything else that I need to know about
creating my own mailing list? 149

Turning the question around, are there any
mailing lists that [ can use to announce my site? 150
So what are newsgroups? Are they the same
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thing as mailing lists? 150
How are newsgroups arranged? 151
Can I use newsgroups in the same way as

mailing lists? 152
Are there different rules for different

newsgroups? 153
I’ve heard of bulk e-mailing — is that like a

mailing list? 153
Is bulk e-mail worth using? 153
I'd still like to explore the possibilities of

using bulk e-mail a little more, though! 154
How else can I use e-mail to promote my site? 154
What's an autoresponder? 156
Any other ways I can use e-mail? 156
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